Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolan Square

New York, New York 10023

MEDIA ‘ RN LIKEITISTO X R L 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like 1t Is”. | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half bour show in order ta insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WARC-TV’s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with tmely and critical analysis of the political, economic and cultural issues that shape
our fives and bnngs pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort 1o a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of calor in generat and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program 1 the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like kt Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and theu in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While {
will atways support “Like It Is” and Gil Noble, T feel that if thesc reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It 1s”
serves. And as Black History Month is fast approaching, and as “Like It Is™ always does special
programming to honor this month, it is even mote urgent that you return the show to its original hour
immediately. If this show is not refurned to its one hour format in time for Black History month. I wili
without hesitation use the options mentioned above.
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Dave Davis

President and Generat Manager
WABC.- TV

7 Lancoln Square

New York NY 160623

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV 1o cut the format of this esteemed public service/news show fo 42 bour, in order to expand
the time aliotted for sports and entectainment. How tasulting!

“Like 1t Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, ecenomic and
cultural 1ssues that shape our lives. Serving the mandare of the Kemer Commnission, which
.called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s-cthnic diversity, “Like It {s” has offered a unigue and
most needed opportwty for people to ¢xamine current affairs through an African Amnerican
perspective. To date 1f ts the longest running African American produced television program in
the US and has produced the largest body of programs and decumentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is-one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, I call upon you to returg “Like It Is” to its oniginal hour format. [ am very aware that
Disney owns ABC. While { will always support thus program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that

“Like {t Is” serves.
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Mr. Dave Davis
President and Genersl Manager

WABC-TV

7 Lincolnn Square
New York, New York 10023

EDIATELY RETURN RIGINAL 1 HR FORMAT IN R
BLACK HISTORY MONTH

As g regular viewer and strong supporter of “Like it Is™, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originatly alletted for WABC-TV's lone Black public affairs program. I find the decision an insult to our
community, offenstve to our intelligence. and humiliating to the program’s producer.

“Like It 1s”, with its mulitiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an atterapt to diminish its capacity and continuity to pravide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like 1t 1s”
has offered a unique and most needed opportunity for people to examine curcent affairs through an
authentic African-American perspective, To date it is the longest ranning African-American produced
televiston program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Cardbbean and ¢ven Afiica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” ts one of the only regularly scheduled Blagk programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s deciston to first
try to eliminate the program and then in lieu of that slash the time format. reflects a dangerous, frightening
and disturbing trend.

Again, 1 call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing powet. I will encourage others to do the same. There are many ways in which my community
can register its displeasare pertaining to what we feel is your insensitivity to the andience that “Like it Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming fo honor this month, it is even more urgent that you return the show to its originat hour
immediately. If this show is not refumed to its one hour format in time for Black History month, 1 will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manager
WABC-TY

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT 18 TOITS ORIGINAL | BOUR FORMAT!

As a regular viewer and strong supporter of “Like It 13" | am outraged at the decision of WABC-
TV 1o cut the format of this esteemed public service/news show 1o %% hour, in order to expand
the ume allotted for sports and entertainment.  How insulting!

“Like it 1s.” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the potlitical, economic and
cultural tssyes that shape our lives.  Serving the mandare of the Kemer Commission, whick
called upon the media to provide greater representation of people of color and the various issnes
and viewpoings that make up this country’s ethnic diversity, “Like {t 1s” has offered a umique and
most needed opportumty for people to examine current affairs through an African American
perspective. To date 1t 1s the longest running African American produced television program in
the US and has produced the largest body of programs and docimmentaties on Black Americans,

Today many of the gains that people of color have made in media broadcasting arc being
reversed. Ractal diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like !t {57 15 one of the onlv regularly scheduled Black programs
produced at WABC-TV, coupled with vour station’s deecision to first try {o eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, 1 call upon you to refumn “Like It Is” 10 its original hour format.  { am very aware that
Disney owns ABC. Whle { wall always support this program, i this reasonable request ts not
granted, [ will find other ways 10 express my displeasure via my network viewing habits and ary
purchasing power. And [ will encourage others to do the same.  There are many ways in which
my community can register its displeasure pertaining to vour insensitivity to the audience that
“Like It Is" serves,
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York, New York 10023

DIATELY RETURN IT 1 ITS ORIGIN FO T ME F
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, [ am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allatted for WABC-TV’s lone Black public affairs program. | find the decision an insult to our
community, offensive to our intelligence. and humiliating to the program’s producer.

“Like 1t Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. 1 find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within anr hour, without
having to resort to a new week-to-week serial context, The historic Kerner Commission called upon the
media to provide greater representation of peaple of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportusity for peaple to examine curtent affairs through an
guthentic African-American perspective. To date it is the longest ranning African-American produced
television program in the U.S, (which previonsly had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like 1t 1s” is one of the onfy regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an enterfainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I fee! that if these reasonable requests are not granted, 1
will be forced 1o find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others ta do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It [s”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in fime for Black History month, 1 will
without hesitation use the options mentioned above.
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Ross McMullin,

PRESIDENT & CEO
adidas America

PO Box 4015
Beaverton, OR 970760

re: the Preemption of ¥ hour of “Like It Is™ for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stff.”

I ami alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preemipting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission calied upen the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
fargest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itseif.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, [ want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” [ am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is™ are the parents of one of your main target audiences. Black youth. And I am sure you are
aware that the negative publicityMy community is organizing around this issue and will encourage others
to do the same. . 1 am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my communmty, I
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin,

PRESIDENT & CEQ
adidas America

PO Box 4015
Beavertonn, OR 97076

re: the Preemption of 4% hour of “Like It Is™ for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this couniry’s ethnic diversity, “Like It Is™ has offered a unique and
most needed apportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It {s”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, | want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, | will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” I am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. And I am sure you are
aware that the negative publicityMy community 1s organizing around this issue and will encourage others
to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin.

PRESIDENT & CEO
adidas America

PO Box 4015
Beaverton, OR 97076

re: the Preemption of ' hour of “Like It Is™ for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It [s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like ft Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, [ want the show returmed to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” m another time slot.

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Swff”  Iam sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. And I am sure you are
aware that the negative publicityMy community is organizing around this issue and will encourage others
to do the same. . [am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, 1
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York, New York 10023

IMMEDIATELY RETURN LIKE {7 {5 TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like 1t Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. { find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like 1t 1s”, with its mmltiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our commumity. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new weck-to-week seriat context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing varous tssues and viewpoints that make up this country’s ethnic diversity, “Like It Is™
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given bath WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this cauntry on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline, The fact that “Like 1t Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, 1 cait upon you to return “Like It Is™ to its original hour format, We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While 1
will atways support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, [
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. T will encourage others to do the same. There arc many ways ia which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It [s”
serves. And as Black History Month is fast approaching, and as “Like It Is™ always does special
programming to honor this month, it is even more urgent that you retum the show to_its original hour ‘
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manager

WARBC-TV

7 Lincoln Square .
New York NY 10023

RETURN LIKE ITISTO ITS ORIGINAL | HOUR FORMAT!

Asa reguJIar viewer and strong supporter of “Like It Is” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 4 hour, in order te expand
the time allotted for sports and entertainment. How insulting!

“Like It Is," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kemer Cemmission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this coyntry’s ethnic diversity, “Like [t 15” has offered a unique and
most needed opgortunity for people to examine cwrrent sffairs through an African American
perspective  To date it is the longest running African Armerican produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the pews rooms is in
decline. The fact that “Like It Is™ is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, | call upon you to retum “Like It Is” to its original hour format, 1am very aware that
Disney owns ABC. While [ will always support this program, if this reasonabie request is not
granted, T will find other ways to express my displeasure via my network viewmg habits and m:
purchasing pawer. And [ will encourage others to do the same.  There are many ways in whick

ny community can register its displeasure pertaining to your insensitivity to the audience that
“Like Tt I$" serues.
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Dave Davis

President and General Manager

WARC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE JT IS TO ITS ORIGINAL | HOUR FORMAT!

Asa re guiar viewer and strong supporter of “Like It [s" I am outraged at the decision of WABC-
TV ta cut the format of this esteemed public service/news show to Y2 hour, in order to expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t1s," with its award winning host and producer Gil Noble, has served the American
public for the past 34 ycars with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kemer Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this coyntry’s ethnic diversity, “Like It 1s” has offered a unique and
most needed opgortunity for people to examine current affairs through an African American
perspective  To date it is the longest running African Amencan produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It [s” is one of the only regularly scheduled Biack programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then fo slash the time format, reflects this dangerous and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. {am very aware that
Disney owns ABC. While [ will always support this program, if this reasonable request (s not
granted, I will find other ways to express my displeasure via my network viewmng habits and m:
purchasing power. And I will encourage others to do the same. There are many ways in whick.

my community can register its displeasure pertaining to your insensitivity to the audience that
“Like 1t I§" serves.
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Dave Davis

President and General Manager

WABC-TV

7 Lincoln Square S
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL | HOUR FORMAT!

Asa regdlar viewer and strong supporter of “Like It Is” I am outraged at the decision of WARC-
TV to cut the format of this esteemed public service/news show to Y2 hour, in order to expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t Is," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, econamic and
cultural issues that shape our lives.  Serving the mandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various jssues
and viewpoints that make up this coyntry’s ethnic diversity, “Like It Is” has offered a unique and
most needed opgortunity for people to examine current affairs throygh an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that “Like It Is” is one of the only regulacly scheduled Black programs
produced at WABC-TV, coupled with your station's decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, T call upon you to return “Like It Is” to its original hour format. | am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, Twill find other ways to express my displeasure via my network viewng habits and .
purchasing power, And [ will encourage others to do the same. There ape many ways in whick:

my community can register its displeasure pertaining to your insensitivity to the audience that
“Like Tt I§" sarves.
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Deve Davis

President and General Manager
WABC-TV : |
7 Lincoln Square b

NewYork, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL | HOUR FORMAT!

Asa regdiar viewer and strong supporter of “Like It s I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show te Y4 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t Is," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, econamic and
cultural issues that shape our lives. Serving the mandate of the Kemer Commission, which
called upon the media to provide greater representation of people of color and the various jssues
and viewpoints that make up this coyntry’s ethnic diversity, “Like it Is” has offered a unique and
most needed opgonumty for people to examine current effairs through an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the targest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to s{ash the time format, reflects this dangerous and disturbing trend.

Again, T call upon you to return “Like It Is” to its original hout format. | am very aware that
Disney owns ABC. While [ will always support this program, if this reasonable request i9 not
granted, 1will find other ways to express my displeasure via my network viewing habits and m
purchasing power. And [ will encourage others to do the same. There are many ways in whick:

my coemmunity can register its displeasure pertaining to your insensitivity to the audience that
“Like Tt I§™ serves.
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Dave Davis

President and General Manager
WABC-TV .
7 Lincoln Square G

New York NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL | HOUR FORMAT!

Asa rcgdiar viewer and strong supporter of “Like [t Is” [ am outraged at the decision of WABC-
TV ta cut the format of this esteemed public service/news show to ¥ hour, in order to expand
the time allotted for sports and entertainment.  How insulting!

“Like It Is," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultyral issues that shape our lives, Serving the mandate of the Kemer Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this coyntry’s ethaic diversity, “Like [t Is” has offered a unique and
most needed opgortunity for people to examine current sffairs through an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that "Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, 1 call upon you to return “Like [t Is” to its original hour format. | am very aware that
Disney owns ABC.  While [ will always support this program, if this reasonable request is not
granted, T will find other ways to express my displeasure via my network viewing habits and m:
purchasing power. And I will encourage others to do the same. There are many ways in whick

my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It fs serves.
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Deve Davis

President and General Manager

WABC-TV .
7 Lincoln Square b
New York, WY 1002)

RETURN LJKE IT ISTO ITS ORIGINAL 1 HOUR FORMAT!

Asa regﬁiar viewer and strong supporter of ““Like It Is™ | am outraged at the decision of WARBC-
TV 10 cut the format of this esteemed public service/news show ta Y2 hour, in order te expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t 1s,™ with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various jssues
and viewpoints that make up this coyntry's ethnic diversity, “Like It Is” has offered a unique and
most needed opgortunity for people to examine current affairs through an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the 1argest body of programs and documentaries on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is" is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station's decision to first try to eliminate the
program and then to siash the time format, reflects this dangerous and disturbing trend.

Again, [ call upon you to return “Like {t Is™ to its original hour format. | am very aware that
Disney owns ABC.  While  will always support this program, if this reasonable request is not
granted, T will find other ways to express my displeasure via my network viewmg habits and m:
purchasing power. And [ will encourage others to do the same. There are many ways in whick

my community can registey its displeasure pertaining to your insensitivity to the audience that
“Like It 1" serves—
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Deve Davis

President and General Manager

WABC-TV

7 Lincoin Square b

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL | HOUR FORMAT!

Asa regdiar viewer and strong supporter of “Like It Is™ I am outraged at the decision of WABC-
TV 10 cut the format of this esteemed public service/news show to ¥ hour, in order te expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t 1s," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, econamic and
cultyral issues that shape our lives. Serving the mandate of the Kemer Commission, which
called upon the media to provide greater representation ¢f people of color and the various jssues
and viewpoints that make up this coyntry's ethnic diversity, “Like It Is” has offered a unique and
most needed opgortunity for people to examine current affairs through an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentarnies on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is" is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to stash the time format, reflects this dangerous and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. { am very aware that
Disney owns ABC.  While I will always support this program, if this reasonable request is not
granted, 1 will find other ways to express my displeasure via my network viewng habits and m»
purchasing power. And [ will encourage others to do the same.  There are many ways in whick:

my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It [$" serves.
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Dave Davis

President and General Manager

WABRC-TV

7 Lincoln Square i
New York, NY 10023 :

RETURN LIKE IT ISTO ITS ORIGINAL | HOUR FORMAT!

Asa regu!ar viewer and strong supporter of “Like 1t Is” | am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to Y4 hour, 1n order te expand
the time allotted for sports and entertainment. How insulting!

“Like 1t 1s, with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives.  Serving the mandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this coyntry’s ethnic diversity. “Like It Is” has offered a unique and
most needed opgortunity for people to examine current sffairs through an African American
perspective  To date it is the longest running African Amernican produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC.TV, coupted with your station’s decision to first try 1o eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, 1 call upon you to return “Like It Is™ to its original hour format. | am very aware that
Disney owns ABC.  While I will always support this program, if this reasonable request 1§ not
granted, 1 will find other ways to express my displeasure via my network viewing habits and m:
purchasing power, And I will encourage others to do the same.  There are many ways in whick

my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It [$" serves.
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Dave Davis

President and General Manager

WABC-TV

7 Lincoin Square >
Newe York, NY 10023 -

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

Asa regxﬁar viewer and strong supporter of “Like It [s” | am outraged at the decision ot WARBC-
TV to cut the format of this csteemed public service/news show to % hour, in order te expand
the time allotted for sports and entertainment.  How insulting!

“Like It 1s," with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, econamic and
cultural issues that shape our lives. Serving the mandate of the Kemer Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this coyntry’s ethnic diversity, “Like It Is” has offered a umque and
most needed omommlty for people to examine current sffairs throygh an African American
perspective  To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans

Taday many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is™ is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. 1am very aware that
Disney owns ABC. While [ will always support this program, if this reasonable request is not
granted, T will find other ways to express my displeasure via my network viewng habits and m:
purchasing power. And I will encourage others ta do the same. There are many ways in whick:
my commumty can register its displeasure pertaining to your insensitivity to the audience that
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolan Square

New York, New York 10003

MME LY RETURN LIKEITISTO 1 L1HR FORMAT IN TIME FO
B  HISTOR NT

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertaininent and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. { find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like 1t Is”, with its muitiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission catled upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like it Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest runaning African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the Afiican experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like 1t Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupted with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time forreat, reflects a dangerous. frightening
and disterbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While {
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. 1 will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Sguare

New York, NY 10023

RETURN LIKE iT I8 TO I'TS5 ORIGINAL 1 HOUR FORMAT!

Asa regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC- |
TV to cut the tormat of this esteemed public service/news show 1o % hovy, 1n order to expand
the tme allotted for sports and entertainment. How insulting! '

“Like It 1s,” with ifs award winning host and producer Gil Noble, bas served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Commissiont, which
called gpon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It [s” has offered a unique and
most needed opportunity for people to examine current affairs through an African Aiperican
perspective. To date it'is the longest running African American produced television program in
~ the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and represeriation in the news rooms is in
decline. The fact that “Like It Is™ is one of the only regularty schedufed Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to stash the time format, reflects this dangerous and disturbing trend.

Again, [ call upon you to seturn “Like It Is” to its original hour format. 1 am very aware that
Disney owns ABC. While | will always support this program, it this rcasonabitj: retuest is not
granted, T will find other ways to express my displeasure via my network viewing habn.s and‘my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that

“Like It Is” serves.
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Dave Davis
President and General Manager
WABCSTV
7 Linceln Square
New York, NY 10023

RETURN LIKE IT IS TO T3 ORIGINAL | HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” T amn outraged at the decision of WABC-
TV 10 cut the format of this esteemed public service/news show to 3 houwr, ih order 10 expand
the tune allotted for sports and entertainment, How insulting!

“Like 1t 1s,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives.  Serving the mandate of the Kemer Comumtission, which
called upon the media to provide greater representation of people of color and - the various issues
and viewpoinis that make up this country’s ethaic diversity, “Like It {s” has offered a umque and
most needed opportunity for people to examine current affairs through an African American
perspective, To date it'is the longest running African American produced television program in
the US and has proeduced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadceasting are being
reversed. Racial diversity in media ewnership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the fime format, reflects this dangerous and disturbing trend.

Again, [ call upon you to return “Like It Is” (o its onginal hous format. [ am very aware that
Disney owns ABC. While 1 will always support this program, if this reasonable request is not
granted, [ will find other ways to express my displeasure via my network viewing habi;s ::md‘my
purchasing power. And T will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like [t Is” serves.
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Dave Davis
President and General Manager
WARBRC-TV

7 Lincoln Sgoare
New York, NY 10023

RETURN LIKE IT I3 TQ ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It 1s” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show 10 2 hour, 1 order to expand
the time allotted for sports and entertainment.  How insulting!

“Like It 1s,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timety and critical anatysis of the political, economic and
cuftural issues that shape our hives.  Serving the miandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it'is the Iongest running African American produced television program in
the US and has produced the largest body of pregrams and decumentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is i
decline. The fact that “Like It Is” is one of the only regularly scheduted Black programs
produced at WABC-TV, coupled with your station’s decisien te first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend

Again, I call upen you to return “Like It 1s” to 115 original hour format. 1 am very aware thai
Disney owns ABC. While 1 will always support this program, if this reasnnablz_: request is not
granted, Twill find other ways to express my displeasure via my network viewing habt{s and_my
purchasing power. And I will encourage others to do the same. Tf_lﬁ‘:!’{? are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like [t Is” serves.
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Mr. Dave Davis

President and General Manager
WABC-TV

T Lincolnn Squate

New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1| HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, [ am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/mews program to a half hour show i order fo insert
“Inside Stuff”, a quasi sporis, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the le.zst 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, withowt
havipg to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like 1t 1s”
has offered a unique and most necded opportunity for peaple to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerabie praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your stanon’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, fnghtening
and disturbing tread.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Nable, I feel that if these reasonable requests are not granted, [
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. 1 will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is"
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you refurn the show o iis original hour
immediately. f this show is not returned to its one hour format in fime for Black History month, 1 will
without hesitation use the options mentioned above.
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York, New York 10923

EDIATELY RETURN LIKEIT IS IN F IME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, T am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”. a quasi sports, entertainment and soretimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affaits program. 1 find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the lasg 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteern to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to 8 new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is™
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previcusly had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline, The fact that “Like 1t Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision 1o first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and distarbing trend.

Again, I call upon you to retumn “Like [t Is” to its original hous format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While |
will atways support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining 1o what we feel is your insensitivity to the audience that “Like It Is”
serves, And as Black History Month is fast approaching, and as “Like It Is” always does special
programming fo honor this month, it is even more urgent that you retun the show to its original hour
immediately. If this show is not retumed to its one hour format in time for Black History month, | will
without hesitation use the options mentioned above.
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